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By Bob Libolt
Vice President, Project Development,
Homestead Northwest, Inc.

n recent years, Homestead North-

west Inc., turned its attention

toward the challenge of designing
and building homes that are both afford-
able and desirable places to live. They
didn’t look far because they found the
answer in the older neighborhoods of
Lynden, the small town that is home to
the company and its owners. These
traditional neighborhoods, typical of
most American towns, have made great
places to live for generations and offer
some answers to the high cost of housing
we struggle with today.,

Knowing the expectations of
homebuyers today, Homestead blended
these new designs with the charm and
appeal of the 1920°s bungalow including
front porches and garages in the alleys.
The result of this effort has been a
significant demand for these new homes,

Homestead currently has neo-
traditional projects in
Lynden, Bellingham,
Ferndale, Anacortes, and
Oak Harbor, and soon in
Monroe. The prices start
from $100,000 to
$120,000 depending on
the location and include
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New affordable housing selling
well in old-style neighborhoods

fully landscaped yards. Homestead
expects to sell over 200 of these homes in
1997.

Each of the neighborhoods has unique
features, but they all have the same
friendly streetscape. Sidewalks, street
trees, and front porches are all-important
elements to the theme.

The first of these projects was the
Greenfield Village planned development
in Lynden. Nearly 100 homes are now
completed and sold in the Greenfield
project which began in the summer of
1995. A three-acre park with ballfield
and playground has been completed and
15 reminiscent of the old sandlot gather-
ing places. Greenfield will include 240
homes and another creekside park when
complete.

This new approach
— to an old idea — has
stretched the planning
and building depart-
ments in the towns
selected by Homestead
for these projects. The
trend had been toward
larger lots and wider streets, but by sizing
down these elements Homestead has
delivered a product that has a warm
neighborhood scale and more affordable
prices.

PLEASE TURN TO PAGE 4






